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Five yearsago, Paul Andersonlaunched MANKIND,
amen'sday spain Sydney's Surry Hills. More than 7500
clients later comes thelaunch of KiND, his skincareline
formen. Two yearsinthemaking, and tried and tested
by MANKIND's most demanding clients, KiND is now
available to the general public.

Anderson took an organic approach todeveloping
hisrange. “We took all the chemicals out,” he says.
"Qur products arenot only sulfate-free, butalso free
from parabens, artificial fragrances and colours. Using
ingredientslike coconut, avocado oil, rosehip oiland
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'Paul Anderson wears:|
suit, $1213, shirt, $352,
tie, $170, allby Lagerfeld.

George Cupac wears:
suit, $4490, shirt,
5795_, tie, $325,
pocket square,
$199, allby Tom
Ford; shoes, $245,
by BeauCoops.

in the launch of Mr.
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Living abroad, George Cupac was
frustrated by the lack of skincare
products available to men,

so when he arrived back in
Australia he decided to start his
own brand. There was only one
problem — Cupac knew nothing
about the skincare industry. He
embarked on a research mission
that would ultimately result

“A successful brand is more
than just clever marketing; you
have to have a credible product,”
explains Cupac, who compensated
for his own lack of technical
know-how by joining forces
with Dr Jacob Vromen. Vromen
had three decades of experience

in transdermal drug delivery
research, development and
manufacturing. He was also one
of the early innovators of native
Australian plant use and emulsion
technology. “We are all about

the products and the integrity

of the formulations,” says Cupac
of his and Vromen's approach.
“Men want simplicity. It's obvious
from the name that this is a men-
only brand. It makes men feel
comfortable straight away”.

The ingredients of Mr. products
are predominantly derived from
Australian indigenous plants,
though other classic natural
ingredients such as lemon myrtle,
tea tree oil, chamomile and
lavender are also thrown into
the mix. Everything in the Mr.
range makes use of Vromen's
transdermal technolegy to ensure
the products reach their intended
destination within the skin.

Cupac is concerned with
maintaining hydration in the
hot, dry Australian climate.

He's dubious about anti-ageing
products, advising it’s wisest to
avoid the damage to your skin
in the first place rather than try
and repair it later on. “We prefer
to use the term rejuvenation.
Prevention of ageing through
hydration and protection [SPF]
is the best way”.
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white tea extract, as well as essential oils and natural
botanical extracts, we are able to achieve excellent
results without harming the skin or provoking allergic
reactions”. Anderson's also abig fanof tea tree oil's
soothing, anti-inflammatory and antibacterial
properties and adds it in wherever possible.

Years of harsh sun exposure while surfing prompted
Anderson's interest in skincare. "A bad sunburn
duringasurfing trip to Balimade me acutely aware
of the delicate nature of skin, After that [ was more
carefuland moreinterested in protecting my skinand

preventing further damage.1feel that the skincare
industry can be antiquatedin the way it markets
men's products. The focus is heavily on menbeing
highly active and sporty, but there's more to men
than just fragrance and aftershave. Sometimes

it's as simple as giving guys a great [skincare] routine,
toachieve greatresults.”
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